Communication through Traditional Media:
Providing knowledge to the farmers for agriculture plays an important role in achieving food security of nation. It will strengthen and reframe the agricultural system for healthy and better life style. This world consequently help them to protect their natural assets like land and water therefore organic farming practices help rural farmers for sustainable land and other natural resources.

Sustainable development can only take place through an integrated approach in which the present situation is accepted as starting point. While considering agriculture, an understanding of the present farming, and land use systems and natural resource management is necessary. This has to be combined with the limitation and possibilities of natural ecosystem as well as the study of the agricultural knowledge and experience of the farming communities. It is important to develop understanding of the present situation, assessment of the potentials for agriculture development within available physical, biological and human resources in a region.

In rural setting the things are often worse for farmers. Changes from traditional to conventional farming practices did not bring much expected improvement of the lifestyle and income earning capacity. It did not being the much needed neither food security nor it bring harmony between people, and harmony with nature.

Organic farming system is directed towards enhancing natural life, protecting ecosystem and natural resources. The organic movement has a responsibility in empowering farmers to enable them to play an active role in their development and improving life style.

Communication plays an important role in the development of nation. It is an integral part of development Societies can not change the develop without communication, as it is the process of social interaction through which people are influenced by ideas, attitude, knowledge and behaviour of each other (Joshi 1999) Communication has attained a great importance in the development programmes Development is a planned transformation of society from one stage of life and living the well defined and known goal. Communication is a tool of development and it is very important in fostering development in the society. It helps to change society.

Development is nothing but transformation of society from one stage of life to well defined planned stage. And therefore communication becomes key factor in the process of development. It is powerful instrument in changing society. It help to change society. Communication process selected for development should be tailor-made and original.

As communication pattern of any society is a part of its culture, it can be understood in the context of its social structure. Majority of the farmers belonged to rural area in India. To make them aware about the development in agriculture system traditional media are considered an effective tool in rural area. Traditional media as a means of development and educational communication have been discovered about 45 years ago in India. It is significant tool in the process of motivating people in desired direction. It helps rural mass to accept social changes because it is familiar to audience and have positive feeling about what they hear. They are most appropriate for bringing about changes in attitude as they are informal and unscripted in nature.

Traditional media can be the most effective in rural area, tribal area and among illiterates as they do not understand the language of modern communication. Therefore traditional media is nothing but the tool of communication having special characteristics to express socio-cultural, religious, moral and emotional needs of the people of society to which they belong.

Traditional Media used to Sustain Rural Agriculture:
To create awareness about organic farming traditional media plays an important role as it help farmers to make efficient, productive and sustainable use of their land and other agricultural resources through the providing information, training and education. In this reference, certain traditional media need to identify to assist farm people to improve farming methods and techniques, to increase production, efficiency and income which ultimately improve their level of living and lift the social and educational standards of rural life.

In case of farming, the media should work in close cooperation with farmers. There are wide range of media which can be used with rural farmers to make them aware about the importance of organic farming system. Different methods are suitable in different situation which includes.

Farm Visit : Meeting individual farmers or group of farmers in their farm can make them comfortable to share their problems. When group of farmers are present, they can discuss their local problems and solution can be given to them immediately.

Training : To give training of new techniques and methods. Practical knowledge is more effective and remove all doubts and problems. Training can be organized in village farm itself.

Demonstration: Demonstration are useful tool for the transfer of knowledge and encourage farmers to try new ideas and technology which is suitable in their area.

Fair: In case of organic farming system fairs are helpful to create awareness about improved technology among large number of people within a short period of time. It helps farmers to see new technology, methods displayed by other farmers and government and non government agencies. It provide some relevant literature and discuss in a lively and informal atmosphere.

Visit and Motivational Tour: Visit to other farm and research organization or people who are successful in this area give farmers an opportunity to interact directly with experts in this area. Their problems will be solved on the spot and they are motivated also as seen others successful in this field.

Puppet: This is most popular to educate people. It is a dramatic expression with the help of little creatures called puppets. This will add entertainment in the whole process.

Thus, traditional media have capacity to change and adopt the socio political situation. Message is fully realised when it passes through the attitude and behavioural pattern of the people.

These art could be judiciously employed as message carriers to the audience through face to face situation which makes rural communication meaningful and convincing. Nowadays traditional media is blended with electronic media like radio and television i.e. Bhavai, discussion and demonstrations are telecasted on radio or TV in its rural broadcasts. This is good when large audience need to capture.

Traditional media has found an effective tool in rural setup. They are used for educational purpose and as a tool to reform society. It is accepted by rural mass because it convey educational message through entertainment, colour, costume and dance. As it constitute an integral part of the culture, the audience is able to identify itself with the experience provided by traditional media.

Conclusion
Green revolution has developed food crisis and raise need of more agricultural product as population increases. To fulfill the forcing need of more food farmers started using pesticides and chemical fertilizers in agriculture system which exploit the nature.

Organic farming is one of the most important step of sustainable agriculture based upon a set of process that results to safe and nutritive food, justice and ultimately balance eco-system. It is necessary to make progress in the field of organic agriculture which protect and give safe natural resources. As in India agriculture plays an important role. It is necessary to provide proper guidance to the rural farmers. To motivate farmers to move from current farming practices to organic farming practices it is necessary to develop a communication tool which not only convey the message but helps rural mass to accept social changes. Traditional media are considered an important tool for providing information, training and education. Various traditional media used are farm visit, training fair demonstration, motivational tour etc. for educating farmers to improve their farming system. They have been found an effective tool in rural setup and it is convey educational message in their own background, through colour, costume and live performance.References
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New media is a broad term that emerged in the later part of the 20th century to encompass the amalgamation of traditional media such as film, images, music, spoken and written word, with the interactive power of computer and communications technology, computer-enabled consumer devices and most importantly the internet. New media holds out a possibility of on-demand access to content any time, anywhere, on any digital device, as well as interactive user feedback, creative participation and community formation around the media content. What distinguishes New media from traditional media is not the digitizing of media content into bits, but the dynamic life of the "new media" content and its interactive relationship with the media consumer. Another important promise of New Media is the "democratization" of the creation, publishing, distribution and consumption of media content. Thus, a high-definition digital television broadcast of a film viewed on a digital plasma TV is still an example of traditional media, while an "analog" paper poster of a local rock band that contains a web address where fans can find information and digital music downloads is an example of New media communication.

Wikipedia itself is one of the best examples of the New media phenomenon, combining internet accessible digital text, images and video with web-links, creative participation of contributors, interactive feedback of users and formation of a participant community of editors and donors.


Most technologies described as "new media" are digital, often having characteristics of being manipulated, networkable, dense, compressible, interactive and impartial.[1] Some examples may be the Internet, websites, computer multimedia, computer games, CD-ROMS, and DVDs. New media is not television programs, feature films, magazines, books, or paper-based publications - unless they contain technologies that enable digital interactivity, such as graphic tags containing web-links.[2]
What is New Media?
Although there are several ways that New Media may be described, The New Media Reader edited by Wardrip-Fruin and Montfort defines New Media by using eight simple and concise propositions:[4]
1. New Media versus Cyberculture - Cyberculture is the study of various social phenomena that are associated with the internet and network communications (blogs, online multi-player gaming), whereas New Media is concerned more with cultural objects and paradigms (digital to analog television, iPhones).

2. New Media as Computer Technology Used as a Distribution Platform - New Media are the cultural objects which use digital computer technology for distribution and exhibition. e.g. (at least for now) Internet, Web sites, computer multimedia, Blu-ray disks etc. The problem with this is that the definition must be revised every few years. The term "new media" will not be "new" anymore, as most forms of culture will be distributed through computers.

3. New Media as Digital Data Controlled by Software - The language of New Media is based on the assumption that, in fact, all cultural objects that rely on digital representation and computer-based delivery do share a number of common qualities. New media is reduced to digital data that can be manipulated by software as any other data. Now media operations can create several versions of the same object. An example is an image stored as matrix data which can be manipulated and altered according to the additional algorithms implemented, such as color inversion, gray-scaling, sharpening, rasterizing, etc.

4. New Media as the Mix Between Existing Cultural Conventions and the Conventions of Software - "New Media today can be understood as the mix between older cultural conventions for data representation, access, and manipulation and newer conventions of data representation, access, and manipulation. The "old" data are representations of visual reality and human experience, and the "new" data is numerical data. The computer is kept out of the key "creative" decisions, and is delegated to the position of a technician." e.g. In film, software is used in some areas of production, in others are created using computer animation.

5. New Media as the Aesthetics that Accompanies the Early Stage of Every New Modern Media and Communication Technology - "While ideological tropes indeed seem to be reappearing rather regularly, many aesthetic strategies may reappear two or three times...In order for this approach to be truly useful it would be insufficient to simple name the strategies and tropes and to record the moments of their appearance; instead, we would have to develop a much more comprehensive analysis which would correlate the history of technology with social, political, and economical histories or the modern period."

6. New Media as Faster Execution of Algorithms Previously Executed Manually or through Other Technologies - Computers are a huge speed-up of what were previously manual techniques. e.g. calculators. "Dramatically speeding up the execution makes possible previously non-existent representational technique." This also makes possible of many new forms of media art such as interactive multimedia and computer games. "On one level, a modern digital computer is just a faster calculator, we should not ignore it's other identity: that of a cybernetic control device."

7. New Media as the Encoding of Modernist Avant-Garde; New Media as Metamedia - Manovich declares that the 1920's are more relevant to New Media than any other time period. Meta-media coincides with postmodernism in that they both rework old work rather than create new work. New media avant-garde "is about new ways of accessing and manipulating information" (e.g. hypermedia, databases, search engines, etc.). Meta-media is an example of how quantity can change into quality as in new media technology and manipulation techniques can "recode modernist aesthetics into a very different postmodern aesthetics."

8. New Media as Parallel Articulation of Similar Ideas in Post-WWII Art and Modern Computing - Post WWII Art or "combinatorics" involves creating images by systematically changing a single parameter. This leads to the creation or remarkably similar images and spatial structures. "This illustrates that algorithms, this essential part of new media, do not depend on technology, but can be executed by humans."

I am a New Media artist. That would, in essence, describe just about everything I have done from the early days in paint at my elementary art class room, through the angst teen years, to the adulthood, whichhas just as much angst, but now with more sags and less zits.

With that said, there is something really important about taking a digital picture to the 'next level'. More over, to not be afraid to pull it from the digital world and make it something even more powerful than what a singular tool can do.

So I thought that might be nifty to show, since a professor at ARC is teaching a class with this mentality. I feel a bit dorky posting up a school project, but it came out well enough.
So here is an example of what the digital artworks looked like at the end of the computer process:
A decent composition. Three of my friends were awesome enough to pose for me for the series of these. This is Brick. She is powerful to me, and shows that through the initial pose.
All of the gears and such are originally vector graphics I created on my own (There was a tutorial that I grabbed one kind of gear from and then went hog wild. Made about 25 different kinds of gears.) All of the textures are from my own personal stock as well. I feel it is extremely important to use your own stock. It is the very best way to get exactly what you want.

Now, it is a nice image and all, but it looks Photoshopped and in the end, there are hundreds of thousands of people that can this kind of thing. It just takes some decent knowledge of the program.
That is where it comes so important to go back into the traditional world. You can add depth, meaning, concept. While you could do this in Photoshop as well, you have to stop and wonder how strong would the impact be after it has all been printed out?

Here is a picture of the completed pieces - or nearly completed.
From top to bottom, the models are Brittany Baskerville (Type geeks, I know, right!? XD ) , Amanda Johnston and Clair Fischer. Each model was able to bring their own unique energy to the camera. And while I am most certainly no professional photographer, I had a lot of fun pretending I was. And got a lot of amazing photos of all three of them.

The images were transfered onto 8x10 canvases that had already been treated with a paint and had gesso cover on parts of the original canvas and paint. Texture was created by scratching away the transfer itself. Then multiple glazes cover each canvas. The border was hand made and custom fit to each canvas. To which two more glazes were used to incorporate the frame into the rest of the artwork.

I had a story in mind for them. But that is the personal side of me. I hope that you can see these - even tiny ones - and get a sense of relation to them. It is always a bit difficult of course because in the end, this is the internet. The color on your monitor is terrible. We both have eye strain from reading things from failblog, I can has cheezeburger, and being rick rolled all night long.
THE DIFFERENCES

The difference between traditional and new media
October 21st, 2008 

Think about Newspapers, and actually read the content in them, it’s typically very low key and more press releases and quotes than actual editorial.  

They weren’t always this way.  Once their distribution was locked down, the game shifted from how can we maximise readership (through great content) to how can we maximise profits.

You see the same things with bands, how often do you hear so and so has sold out now the’re big.

Blogs are the new content medium, surely they’re not the same? Or are they?

Think of some of the more popular bloggers, once they hit a certain readership or tipping point they too appear to slack off.

Others don’t, some to take it as a good sign and work harder.

They’re in it for the long term.  

You see with blogging, once the distribution is set (through feedreaders / email subscriptions / syndication) the foundation is weaker.  It is easy for one single reader to drop off.  

You need to keep on your toes, keep active and use engagement or return visitors or attention time as a measure of success.

(and someone to give you a dead arm when you slack off)

That’s why you see such great content out there, for free, competition is fierce. 

Modern Media VS Traditional Media

Today I read a really intriguing post by Valeria Maltoni entitled Newspapers and Social Power.  I'm not a newspaper person.  Not at all.  I don't even read the newspaper in Hotels when they put one outside my door.  But this notion of how newspapers are faring in the internet age is of interest to me.  I see it as a big sign of the times as to how the world is changing around us.   As Valeria's post looked into this dimension, I found it interesting.

It made me think.  

I started thinking about the channels of traditional media that I do consume, and why I do/don't like it.  This led to a couple bigger thoughts that seemed to look more into the role of technology and some similarities and differences between the traditional media outlets and social media.  I think it is important to develop models and understanding for these kinds of changes, so my mind went a good bit down this path.  I'm happy with what came up, and will share it with you.

Background

I've already said that I'm not a newspaper guy.  I think its a medium issue.  Print newspapers are so bulky and "difficult" to move around.  It's just never there when I want to look at the news.  So I don't subscribe to a newspaper - either local or national.  Every time I try, it just seems to go to the recycle can with the rubber band still on.  Interestingly enough, there is a hyper-local newspaper that comes out once every couple weeks.  I do often thumb through it (much smaller and easier to peruse) about half the time when it comes.  I do like to know what is going on immediately around me and in my city (as opposed to the Phoenix Metro area).

I also watch the news on TV.  Most often I watch the local news in the evening, although sometimes I do catch the national broadcast as well.  I'll be honest, I don't go out of my way to do this.  If it's on the channel and I'm feeling lazy and don't want to change, I'll watch.  But most often it doesn't hold my interest.  In part because I don't trust it.  I don't relate to it.  It doesn't have a focus I find interesting or compelling.

I have about 85 feeds currently coming into my RSS Reader.  Some of them are news outlets.  Some are blogs.  Others are twitter streams.  And some are RSS aggregators.  Google Reader is almost always one of the tabs I have open if my computer is on.  I flow through and consume what I want there and move on.  This is my preferred method of finding out about stuff.  Given that I don't have enough attention to go around, I read the feeds where I am interested.  Or I directly look up information on the internet (like whether or not Tiger Woods won the golf tournament this last weekend).

Bundling

One of the things I don't like about the TV news as a traditional media source is that it bundles a lot of different topics and styles into a given broadcast.  As a format rule, I know a given 30 minute segment will cover National News, State News, Metro News, Sports, Weather, Human Interest.  At a minimum.  This is the bundling that they seem to follow (although sequence varies).  If I am not in the mood for human interest, there is no option for omitting that part of the broadcast and replacing it with something I do want to know about.  I don't like this at all.  I think the broadcast news follows a formula for "maximum broad appeal" or something like that.  I don't happen to fit that profile, so I am mostly non-plussed by it all.

Newspapers often have more articles than what a TV broadcast does.  This is nice- but I tend to gravitate to the hyper-local option.  I like it because I am interested in the things happening in my neighborhood and part of town.  There really isn't an alternative source for a lot of this that I know about.  So that is a good option.  This is a targeted bundle that does appeal to my interests by focusing on a small area of impact.

The internet is the ultimate for self-bundling.  I pick and choose what feeds and authors come into my reader.  If I decide I don't like something any more, I take it out.  At the same time, via Google and other experience, I know how to get targeted information that answers my immediate questions.    The internet offers the maximum flexibility and control to get what I want to know.

Voice

TV tries to make a big deal out of voice.  There is no mistake that they use real people "live" to increase the impact of the voice with which they report.  I suppose their goal is for me to develop some sort of a felt-relationship with these people and develop a sense of trust.  Unfortunately, while the voice attempts to be rich, it is also very limited.  I get on voice per story, and I have to accept it as my one option.  There is very limited opportunity to go elsewhere if I don't like the voice of that reporter or that broadcast.  

On the internet there are many voices.  Once of the things that is a bit tough to do is to sample through them and pick the ones that work for me.  The ones I trust to give me the straight scoop.  Interestingly, I find that when a person writes a bit on a given topic, and I can begin to associate them with that topic, it helps me appreciate the voice they use. 

The reporters on TV by contrast are generalists, and often only have time to report the most surface details - and have to bounce around many topics.  So they seldom (except for weather or sports) get to develop a real voice I can appreciate.

I don't know how to assess newspapers on this topic.

Making Meaning

Recently, I've been noticing that the TV news seems to want to help me make meaning of "big complicated national issues."  They try to bring on experts who can tell me what was important in the news, and what I should think about it.  I find this entirely unwelcome.  I consider it just short of a hack job.  Most often, I want to gather data and make up my own mind.  I definitely don't want a TV news anchor reading it off a  TelePrompTer.   I don't see where the depth of experience comes from in that setting.

This is a big deal for me.  These meaning making news broadcasts seem to be forced on me, without any accountability for how I want to make meaning of the data.  I see the news as trying to be "helpful" by offering explanations for very complex items.  Yes, it's probably needed, but I don't think that talking heads on the news channel are the ones I want to hear talking about it.  This is a big stumbling block for me.  I like to  it if the broadcast media would choose my own way and timing fro making meaning.  I'd appreciate stay out of this space and let me work it out myself.

On the internet, I can find people I trust (and choose from a broad range of them, depending on the topic).  I can vet them and test what they have to say to see if they meet my criteria for meaning.  Frankly this is  a nice feature of the internet.  It's really about me being able to exercise control, and everything needing to align to how and what I want to consume.

I think it's interesting to see how internet media is taking off.  You are reading this blog, which surely means something.  I hope my voice and meaning making are what you are looking for and that you come back for many happy returns.

The tradition of communication is as old as the civilization. Although electronic media has invaded every walk of life, yet in traditional societies interpersonal communication commands the supreme place. In our villages majority of the population is still illiterate and poor. Therefore interpersonal communication will continue to dominate and it is difficult to provide any other substitute. The principle of "seeing is believing" is the base that signifies the importance of visual communication. Villagers can be stirred to action with visible proof. Ignorance, illiteracy and poverty for centuries eroded the self confidence among villagers. They believe that they are poor because God wants them to be poor. They hesitate to admit that they can also improve their socio-economic status by adopting various methods of communication. They believe in miracles although they have rarely seen one. Thus, when the villagers actually see the role of low cost communication aids or folk media in increasing the quality of life, they have to realize the power of these communication means.

          Therefore, the audio visual aids, traditional folk media, folklores ect. have special significance in convincing the rural masses about the superiority of these low cost communication aids.

          Although the 21st Century is the era of knowledge, information and electronic communication but it has nothing to do with the remote areas and the people who are deprived of even basic amenities so, in such cases the low cost audio visual aids, traditional folkways and folklores will proved to be better alternatives.

Communication Channels 5 television, reading the newspaper, using the telephone, and engaging in family conversations. They wished to establish whether or not use of online media (which was broadly defined as all Internet activity in this study) displaced traditional media and family conversation in terms of time and functionality. They found that, in terms of time displacement, television viewing was the most displaced medium, followed by telephone use, then newspaper reading. Conversations with family members experienced the least amount of time displacement. Specifically, Internet use showed slight signs of displacement of television for information use. However, this finding did not hold for newspaper use. Therefore, Kayany and Yelsma did find indications that the Internet is causing some displacement of more traditional media, and perhaps only slight displacement of face-to-face, family communication. An explanation for the displacement of television as a result of the Internet may be due to the fact that they serve as functional alternatives to one another. Ferguson and Perse (2000), in a study of Uses and Gratifications of the World Wide Web (WWW), found that browsing the WWW was a functional alternative to TV viewing. As such, respondents indicated similar motives for use for both media. Similarly, Papacharissi and Rubin (2000) concluded that the Internet might be a functional alternative to face-to-face communication for those who feel unsatisfied with life or with their interpersonal communication. Findings from displacement studies have been mixed. For instance, Lee and Kuo (2002) examined time displacement and perceived importance of various media by utilizing a panel study design. The researchers focused on 7 th graders in Singapore by surveying them in 1999 and again in 2000. They asked the participants to indicate their weekly usage of television, newspapers, radio, and also indicated the amount of time they spent engaging in sports and exercise, and face-to-face interactions with both family members and friends (outside of school).






